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Funding to the Fore: What Does the Internet Say About Your Bank
and How to Improve the Message

2023 has been a challenging year for community banks with a large focus on liquidity and
deposits following the failures of Silicon Valley, Signature, and First Republic. A goal of our
advisory team is to connect our network of banking relationships with valuable partners that
could help differentiate them amid difficult market conditions and best position them to
compete with larger institutions.

One of the most commonly overlooked opportunities to increase market share and
profitability is improving your institutional reputation. Online reviews, feedback and
comments are marketing gold that helps drive traffic, online or in person, to your bank. Simply
stated, your overall prestige, customer trust, and attractiveness to top talent depends on a
solid strategy using intelligent tools that automatically engage with both customers and
employees. Intelligent reputation tools help to deliver and manage a consistent strategy for
immediate and long-term success. Additionally, online reputation is a key component of
relevance for digital exposure. Improving your public review quality and quantity will likely
lead to higher rankings in organic search results as well as improved position and lower costs
for digital advertising.

In our experience, many customers consider online reviews "very important" in the financial
sector, yet most banks are not proactively addressing this core concern. Deploying an
intelligent solution to manage this task to efficiently solicit and respond to reviews could have
a direct impact on the bank’s reputation and ultimately lead to enhanced customer
engagement. In addition, prospective employees read online reviews when identifying the
optimal job opportunities, thus enhancing your online reputation could help you attract the
best and brightest enabling you to grow to your full potential.

Advanced platforms make inviting, responding to, and promoting reputation simple
automated tasks that don't require investment in human resources or lengthy training
programs. Onboarding and setup can be completed in a few days for banks of any size and
geographic footprint. Select solutions use Al to monitor all feedback for ultimate transparency.
Fully compliant solutions can provide strong indicators of lending fairness to examiners by
giving all customers access to providing reviews and sharing their experience.

All of your marketing efforts are driving people to discover your digital presence, and a poor
or neglected reputation is a huge barrier to growth. Please reply to this message or reach out
to your PNC FIG Advisory representative for more information and request an explainer video
to learn about a reputation platform we have partnered with that could help your bank
enhance its online reputation, better compete with larger institutions that have higher tech
spend, and ultimately drive more traffic to your institution.
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This material is not considered research and is not a product of any research department. PNC Capital Markets LLC (“PNCCM”)
or an affiliate of PNCCM may trade the securities or instruments that are the subject of or mentioned in this material for its own
account for resale to clients and, as a result, may have an ownership interest in these financial instruments. The author or authors
is/are an employee of PNC FIG Advisory, a part of PNCCM.

This material is informational only and is not intended as an offer or a solicitation to buy or sell any security or instrument or to
participate in any trading strategy. This material does not provide individually tailored investment advice. It has been prepared
without regard to the individual financial circumstances and objectives of persons who receive it. PNCCM believes the information
contained in this material to be reliable and accurate, but neither PNCCM nor any affiliate of PNCCM makes any guaranty or
warranty as to its reliability or accuracy. Unless otherwise noted, information is from publicly available sources, including but not
limited to investor presentations or other reputable public resources.

PNCCM is not providing investment, legal, tax, financial, accounting or other advice to you or any other party. PNCCM is not
acting as an advisor or fiduciary in any respect in connection with providing this information, and no information or material
contained herein is to be construed as either projections or predictions. Past performance is not indicative of future results.

PNCCM is a member of FINRA and SIPC, and is a wholly owned subsidiary of The PNC Financial Services Group, Inc. (“PNC”).
Investment banking and capital markets activities are conducted by PNC through its subsidiaries PNC Bank, National Association,
PNCCM, Harris Williams LLC, Solebury Capital LLC, and Sixpoint Partners LLC. Services such as public finance investment
banking services, securities underwriting, and securities sales and trading are provided by PNCCM.

Important Investor Information - Securities, insurance, foreign exchange, and derivative products are:

Not FDIC Insured = Not Bank Guaranteed » Not A Deposit
Mot Insured By Any Federal Government Agency = May Lose Value
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